Financial Highlights

We returned

-4.1%  33.2%  12.4 $3.06 $1.4
COMP SALES GROSS MARGIN OPERATING MARGIN DILUTED EPS BI L LIO N

-49 basis points -229 basis points vs. LY -19% vs. LY
. 17% vs LY Adiusted to our shareholders
U lois peliites v by ° ) through dividends and

Q1 2 o 2 | Adjusted Operating Margin' Diluted EPS' share repurchases

1. Adjusted Operating Margin and Adjusted Diluted EPS are non-GAAP financial measures. Refer to ir.lowes.com/investor for a
reconciliation of non-GAAP measures.
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National rollout Expanded our same-day Positive Pro comp sales
of new DIY Loyalty program delivery options by partnering across all geographic divisions
with DoorDash and Shipt




Lowes

Total Home Strategy

Providing a full complement

of products and services

for Pros and Consumers alike,
enabling a Total Home solution
for every need in the home
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