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Note: Comparable sales are calculated based on comparison to weeks 2-14
in fiscal 2022

1. Adjusted Operating Margin and Adjusted Diluted EPS are non-GAAP financial
measures. Refer to Lowes.com/investor for a reconciliation of non-GAAP measures.

“We remain optimistic about the medium-to-
long term outlook for home improvement

and our ability to continue to grow market
share through our Total Home strategy”

— Marvin R. Ellison, Chairman & CEO

Growing Appliances market
share as we roll out our
Market Delivery network

>$500 ticket impacted by ~500bps due to Lumber deflation
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Q1 Total Home Strategy Updates

Drove positive Pro comp
sales as we launched online
quoting tools within our MVP
Pro Rewards program

Expanding Localization
in our Rural markets
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LOWES

Providing a full complement of products and services for Pros and Consumers
alike, enabling a Total Home solution for every need in the home
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